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Message From the Chair, Tillman J. Breckenridge
I really enjoy
appellate practice.
Someone recently
asked me what I like

most about the practice itself, and the
person asking immediately said: “I
know—oral argument.” Thankfully,
that’s not it. That is a very small part of
appellate practice. Well, then, my
favorite part must be the writing, right?
Wrong. To steal a quote from Antonin
Scalia, “I do not enjoy writing. I enjoy
having written.” My favorite moment in
practice is the breakthrough moment. It
happens at least once in every case (so
far for me—luckily enough). There is a
moment when you think of a new angle
on an argument already presented, and
you realize that there is a simple way of
explaining the very complicated reasons
that your client is right. That moment of
inspiration is refreshing and
rejuvenating.
I am not alone in finding that moment

to be my favorite piece of appellate
practice, but one of the fun things about
the work is that you will find many
different kinds of people within this
narrow subset of lawyers. Plenty of
people consider oral argument their
favorite piece of the practice. Others
loathe argument and love the writing
itself. There is a variety of views, and a
variety of special people who do this
work.

I love the way appellate lawyers interact.
My time as a commercial litigator was painful.
I hated the nastygrams, the screaming phone
calls, and the tense depositions. For the most
part, we appellate folks get along very well. In
the nine years since I changed to full-time
appellate practice, I’ve written exactly one
nastygram. It was not very nasty, and it was to
a trial lawyer handling his own appeal. The
collegiality of the appellate bar astounds me at
every turn.

Whether you’re an appellate lawyer, hoping
to be an appellate lawyer, or just curious about
appellate practice, the Annual Convention will
provide you a great opportunity to get to know
some wonderful folks among this fantastic
subset of lawyers. On Monday, July 28, we
have several opportunities to meet and
commune with these lawyers. First, after a
long night out, ease into the next day with the
Appellate Law Section’s Relax & Refresh
event. Come to our suite, from 10:30 to 12:30
a.m. and enjoy mimosas, bloody marys, and
continental breakfast. To receive an e-mail
with our suite location a day before the event,
please RSVP to info@v-lawgroup.com.

Second, come to our section meeting from
1:45 to 2:15p.m. in Room A-701. There, we
will have quick elections and planning for the
coming year.

Publications Committee: Vanessa-Nola Pratt (Chair/Editor-in-Chief); Jehmal Hudson; Stefan Johnson;
Dolace McClean; Bethany Peak; Lisa Solomon; Jean-Marie Sylla; Samuel A. Walker

Third, come to our first CLE at 2:30p.m.:
Discretionary Review in Federal Courts;
Convincing the Court to Hear Your Appeal.
Expected panelists include Hon. Carl E.
Stewart, Chief Judge of the United States
Court of Appeals for the Fifth Circuit, Henry
Gyden, and me. It will be moderated by
Vanessa-Nola Pratt. Please, also join us for
our second CLE on Wednesday, July 30, at
8:30a.m.: The Art of Oral Advocacy.

I look forward to seeing you at the Annual
Convention. And I look forward to the
Appellate Law Section’s bright future of
providing brief exemplars, mentoring, and
leadership on how the NBA can have a voice
in our courts on the issues of the day. Please
join the section if you’re not a member, and
please ask how you can get more involved if
you are a member. It has been a gratifying year
as Chair, and I’m happy to leave the section in
good hands with our President-Elect, Athena
Taite, whom you can read about in these
pages.
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By Lisa Solomon 
 

What is Copywriting, and Why 
Should Lawyers Care? 

 
Copywriting involves strategically 
writing to promote a person, product, 

business, opinion or idea, with the ultimate intention 
of persuading the reader to take some form of action. 
Lawyers also write to persuade the reader (the court) 
to take a specific action (rule in favor of the lawyer’s 
client). Because copywriters and lawyers share the 
same ultimate goal, studying techniques that have 
proved effective in the copywriting context can help 
lawyers write more persuasive briefs.  
 

The Importance of Message to Market Match 
 
One of the foundational principles of effective 
copywriting is message to market match. This 
simply means tailoring your message’s content to 
match your audience’s interests and concerns. 
Message to market match is also a foundational 
legal-writing principle: “know your audience” is 
the first rule in Judge Mark Painter’s Legal Writing 
201: 30 Suggestions to Improve Readability (or 
How to Write for Judges, not Like Judges), and the 
second rule in Making Your Case: the Art of 
Persuading Judges, by Bryan Garner and Justice 
Antonin Scalia. 
 
This principle suggests that trial lawyers should 
couch an argument to a jury in language different 
—and generally more explicitly emotionally-
charged—than they would use when making the 
same argument in a bench trial. In the appellate 
realm, it means discussing the standard of review 
and (where appropriate) public policy—the former 
a subject of limited importance to trial court judges 
but critical importance to appellate judges, the 
latter one over which trial court judges hold little 
sway, but which frequently guides appellate (and 
particularly high court) judges. 
 

Some Copywriting Techniques That Will Make 
Your Briefs More Persuasive 

 
Storytelling 

 
One of the most familiar and effective copywriting 
techniques is to tell a compelling story. Copy-
writers often do this by using case studies. In 
briefs, you tell your client’s story in the statement 
of facts. 
 
In fiction, stories have three primary elements: 
character, conflict, and resolution. The story you 
tell in your brief will have characters and conflict: 
the court’s ruling provides the resolution. Your 
goal is to tell the story so that the resolution will be 
almost self-evident. 
 
You can make your statement of facts compelling 
by carefully selecting the details to call to the 
reader's attention, arranging the details in a max-
imally effective way, and using evocative 
language.  
 
Carefully selecting the details doesn’t mean pre-
senting only the facts that favor your client’s po-
sition. Just the opposite is true: you’ll lose credi-
bility if you omit relevant facts from your brief, 
and the court will give little credence to your legal 
argument. Nevertheless, as appellate lawyers and 
judges know, even in a self-contained universe 
where all facts are established and equally avail-
able to both parties, the appellant’s statement of 
facts and the respondent’s are often quite different. 
 
Arranging the details in a maximally effective way 
means giving the story of the case a narrative flow. 
The classic three-part structure of a story moves 
from order, to disorder/chaos, to re-order. In brief-
writing, this structure corresponds to introducing 
the characters (particularly your client); describing 
the conflict and its effect on your client; and setting 
forth the resolution for which you are advocating. 
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Using evocative language doesn’t mean hitting the 
reader over the head with bombastic, overblown 
rhetoric. Sensational, inflammatory language tends 
to arouse skepticism and reduce your credibility. 
Instead, use vivid words (including powerful 
verbs) and “show, don’t tell”: set forth the facts, 
and let the reader come to an independent (but 
subtly guided) conclusion about their import. 
 

The Foot-in-the-Door Strategy 
 
In Influence: Science & Practice, social scientist 
Dr. Robert Cialdini identifies six principles of ef-
fective persuasion. One of these, the consistency 
principle, states that people have a strong desire to 
be consistent with their previous opinions, asser-
tions, and actions. The foot-in-the-door strategy is 
one application of this principle.  
 
Copywriters employing the foot-in-the-door strat-
egy get the reader to take a small initial action 
(such as accepting a free sample or making a small 
purchase), then later seek a more significant action. 
Accepting a free sample can lead to making a small 
purchase; making a small purchase can lead to 
making a larger one.  
 
Brief-writers using this strategy get the reader to 
agree with an easily accepted, uncontroversial 
initial premise before presenting arguments favor-
ing a more controversial, later premise. A skillful 
brief-writer will set forth the current state of the 
law in a series of nearly indisputable premises be-
fore applying it, by analogy, to the facts at issue.  
 

Some Elements of Marketing Copy and their 
Analogues in Legal Briefs 

 
Just as copywriting techniques can be applied in 
brief writing, some structural elements commonly 
found in marketing copy also appear in legal briefs.  
 

Social Proof: Testimonials and Citations 
 
A fascinating similarity between copywriting and 
brief writing is that both rely on a principle of per-
suasion known as social proof. This principle 
means that people look to what others are doing to 
determine whether they should take the same ac-

tion. Common-law legal systems, which are built 
on precedent, can be seen as one of the most cul-
turally significant applications of the concept of 
social proof. 
 
In copywriting, social proof is often provided by 
testimonials. Testimonials are most effective if 
they are provided by customers who are similar to 
the seller’s ideal customer; include specific infor-
mation relevant to the problems the seller’s ideal 
customer faces and the solutions the seller pro-
vides; and accurately reflect the customer’s actual 
words. 
 
In brief-writing, social proof is provided by cita-
tion to and analysis of caselaw. Just as the most 
effective testimonials come from customers who 
are similar to the seller’s ideal customer, the most 
persuasive legal argument is built around cases 
whose material facts are similar to those in your 
case. Just as multiple, vague testimonials are not as 
persuasive as one or two detailed ones, string cita-
tions are not as persuasive as citations to a few fac-
tually similar cases (followed by parentheticals, 
where appropriate). Just as the language of testi-
monials should be accurate and not taken out of 
context, your discussion of legal authority should 
also be scrupulously accurate. 
 

Asking for the Sale: the Call to Action and the 
Conclusion 

 
Another notable parallel between copywriting and 
brief-writing is that both effective marketing pieces 
and briefs end with a request that the reader take a 
particular action. In copywriting, this is called the 
“call to action”; in brief-writing, it’s called the con-
clusion.  
 
In the conclusion, you must tell the court exactly 
what you want it to do. Do you want the trial court 
to grant summary judgment dismissing the com-
plaint? Are your clients seeking an injunction and, 
if so, what should the court order the opposing 
party to do (or refrain from doing)? Do you want 
the appellate court to affirm, reverse, or modify the 
order appealed from? If you want the court to mod-
ify, exactly how should the order be modified? Al-
though an effective brief will make the court want 
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to rule in your client’s favor, the precise nature of 
the relief your client seeks might not always be 
crystal clear from all that has come before. Don’t 
make the court guess (or—if you’re cynical—trust 
the court to figure out) what you want it to do: be 
explicit, and as detailed as necessary. 
 

Sell Your Argument to Your Readers 
 
In Winning on Appeal, Judge Ruggiero Aldisert 
observes: “In substance…, to write effectively is to 
sell effectively. That is why I can comfortably 
think of judges and lawyers as salespeople, a func-
tion they do not always recognize and one that 
many would probably deny. In this sense, ob-
jections notwithstanding, lawyers and judges are 
salespeople. Being successful means selling your 
argument to your readers.” To effectively sell your 
argument to judges, ensure you have a strong mes-
sage to market match; use copywriting techniques 
such as storytelling and the foot-in-the-door strate-
gy; effectively employ social proof; and end with a 
clear call to action. 
 
ADDITIONAL RESOURCES 
 
Books 
 
Aldisert, Ruggerio, Winning on Appeal: Better 
Briefs and Oral Argument (2d ed., NITA 2003) 
 
Cialdini, Robert, Influence: Science and Practice 
(Allyn & Bacon, 5th ed. 2008) 
 
Scalia, Antonin and Garner, Bryan A., Making 
Your Case: the Art of Persuading Judges 
(Thomson West 2008) 
 
Articles 
 
Armstrong, Stephen V. & Terrell, Timothy P, 
Organizing Facts to Tell Stories, 9 Perspectives: 
Teaching Legal Research and Writing 2, p.90 
(Winter 2001).  
 
Chestek, Kenneth D., The Plot Thickens: The 
Appellate Brief as Story, 14 Legal Writing 127 

(2008). Available at 
http://papers.ssrn.com/sol3/papers.cfm?abstract_i
d=998388 
 
Clark, Brian, Ten Timeless Persuasive Writing 
Techniques, Copyblogger, 
http://www.copyblogger.com/persuasive-writing/ 
(last visited June 23, 2014) 
 
Clark, Brian, The Structure of Persuasive Copy, 
Copyblogger, http://www.copyblogger.com/the-
structure-of-persuasive-content/ (last visited June 
23, 2014) 
 
Dubose, Robert B, Legal Writing for the Re-
wired Brain: How to Communicate in a 
Paperless World (State Bar of Texas 2010), 
Available at 
http://www.texasbar.com/flashdrive/materials/ma
naging_your_law_practice/Special_ManagingYo
urLawPracticeCLE_LegalWritingRewiredBrain_
Dubose_FinalArticle.pdf  
 
Foley, Brian J., and Robbins, Ruth Anne, Fiction 
101: a Primer for Lawyers on How to Use 
Fiction Writing Techniques to Write Persuasive 
Facts Sections, 32 Rutgers L. J. 2, p.459 (Winter 
2001). Available at 
http://ssrn.com/abstract=931451 
 
Kosinski, Alex, The Wrong Stuff, 1992 B.Y.U. L. 
Rev. 325 (1992) 
 
Opipari, Benjamin, To Go Boldly Without the 
Bold (and Italics and Underlining and Caps), 16 
Perspectives: Teaching Legal Research and 
Writing 2, p.131 (Winter 2008) 
 
Painter, Mark P., Legal Writing 201: 30 
Suggestions to Improve Readability (or How to 
Write for Judges, not Like Judges). Available at  
http://www.plainlanguagenetwork.org/Legal/lega
lwriting.pdf 
 
Rieck, Dean, 10 Quick and Simple Ways to 
Power Up Your Customer Testimonials,  
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Copyblogger, 
http://www.copyblogger.com/powerful-
testimonials/ (last visited June 23, 2014) 
 
Stanchi, Kathryn M., The Science of Persuasion: 
An Initial Exploration, 2006 Mich. St. L. Rev. 
411 (Summer 2006). Available at 
http://papers.ssrn.com/sol3/papers.cfm?abstract_i
d=927397 
 
Lisa Solomon was one of the first lawyers to 
recognize and take advantage of the 
technological advances that make outsourcing 

legal research and writing services practical and 
profitable for law firms of all sizes. Through Lisa 
Solomon, Esq. Legal Research & Writing 
(www.QuestionOfLaw.net), she assists attorneys 
with all their legal research and writing needs, 
including preparing and arguing appeals and 
drafting substantive motions and trial 
memoranda. Through Legal Research & Writing 
Pro (www.LegalResearchandWritingPro.com), 
she shows other lawyers how to start and run 
successful practices as contract (freelance) 
attorneys and teaches lawyers in all practice 
areas how to write more persuasive briefs. 

 

The National Bar Association's
APPELLATE SECTION

Presents...

REFRESH AND RELAX
Join us for pastries, coffee, tea, bloody marys and mimosas at our hospitality suite

Date: Monday, July 28, 2014
Time: 10:30am - 12:30pm

Venue: Atlanta Marriot Marquis, Rm. TBA

For additional information, contact us at info@v-lawgroup.com
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By Bethany J. Peak 
 

First Amendment  
 

Town of Greece, N.Y. v. Galloway, 134 S. Ct. 1811 (2014) (5-4) 
Opinion by Justice Kennedy.  The issue before the Court was whether the 
Establishment Clause was violated by a town’s practice of having prayer, 
that was open to all religious groups but overwhelmingly Christian, before 

its legislative sessions.  Since 1999, the town of Greece has opened each board meeting with a 
prayer by clergy who are chosen from a local directory.   Respondents alleged that the prayer 
policy preferred Christian prayers over other prayers and therefore, violated the Establishment 
Clause.  They did not oppose the prayers in and of themselves, but rather that the prayers were 
overwhelming sectarian.  They advocated for a non-sectarian prayer, unidentifiable as any 
specific religion.  The Town countered, arguing that it did not prefer Christian prayers, but that 
the prayers have incidentally been Christian because the majority of the local congregations are 
Christian, and the clergy are selected from the local directory.  The District Court upheld the 
prayer policy on summary judgment.  The Second Circuit reversed, holding that the Town’s 
policy, when viewed by a reasonable observer, conveyed a message that it preferred Christianity.  
  
 The Court reversed the Second Circuit, concluding that the prayer policy was not an 
Establishment Clause violation.  Justice Kennedy considered that legislatures since the country’s 
founding have opened their sessions with prayer.  He noted “that the Establishment Clause must 
be interpreted ‘by reference to historical practices and understandings.’”  Relying on Marsh v. 
Chambers, 463 U.S. 783 (1983) and County of Allegheny v. ACLU, 492 U.S. 573 (1989), the 
Court found no support that legislative prayers must be non-sectarian.  Because the Town made 
reasonable efforts to identify all clergy in the town and offered all religions the opportunity to 
lead prayer, the Court found that there was no discrimination against minority religions.  The 
Court also rejected Respondent’s assertion that the prayers force non believing citizens to feign 
participation in order to avoid offending representatives who will vote on the matters the citizens 
are presenting.  Acknowledging that Respondents may have felt excluded or offended by 
Christian prayers they did not agree with, the Court noted that those feelings are not the same as 
coercion, which is required for an Establishment Clause violation.  Notably, the plaintiffs did not 
argue before the Court, nor did the Court apply the Lemon Test.  See Lemon v. Kurtzman, 403 
U.S. 602 (1971).  This has led some to see this as a signal of the demise of the Lemon Test and as 
evidence that the test is ineffective in deciding Establishment Clause cases.      
   

McCutcheon v. FEC, 134 S.Ct. 1434 (2014) (5-4) Opinion by Justice Roberts.  In 2002, 
Congress passed legislation imposing a two year aggregate campaign contribution limit.  
Petitioner contributed to 16 Republican candidates up to the maximum amount permitted under 
the campaign limits.  He wished to give to 12 additional candidates and other committees; 
however, the aggregate limit prohibited him from doing so.  He and others, including the 
Republican National Convention, brought suit challenging the FEC’s campaign contribution 
limit as a violation of the First Amendment because it failed to serve a “cognizable government 
interest.”  The federal District Court of the District of Columbia upheld the aggregate limit’s 
constitutionality.   
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 The Supreme Court reasoned that restrictions on campaign contributions must combat 
corruption, and that corruption boiled down to quid pro quo or “dollars for political favors.”  The 
Court concluded that the aggregate limit does little to prevent corruption, but does seriously 
restrict participation in the democratic process.  Reasoning that a central feature of democracy is 
that constituents may support those political allies whom they feel share their beliefs and 
represent their interests, the Court found the aggregate limit to not be sufficiently tailored.  It also 
noted that there are other methods for the FEC to accomplish to goal of preventing corruption 
besides contribution limits.  Justice Thomas, in a concurrence, would have applied strict scrutiny 
to the legislation which imposed the aggregate limits.  The dissent argued that the majority was 
applying the concept of corruption too narrowly.  Justice Breyer, writing for the dissent, 
contended that the majority failed to recognize the influence that money can buy.  “Taken 
together with Citizens United v. Federal Election Comm’n, 558 U. S. 310 (2010), today’s 
decision eviscerates our Nation’s campaign finance laws, leaving a remnant incapable of dealing 
with the grave problems of democratic legitimacy that those laws were intended to resolve.”   

  
Fourteenth Amendment  
 

Schuette v. Coalition to Defend Affirmative Action, 134 S. Ct. 1623 (2014) (6-2) Opinion 
by Justice Kennedy.  Following the Court’s ruling in Gratz v. Bollinger, 539 U.S. 244 (2003), the 
University of Michigan changed its admissions policies, but still allowed for the consideration of 
race.  As a result, in 2006, Michigan voters adopted a constitutional amendment prohibiting state 
universities from considering race in admissions decisions.  The respondents challenged the 
Amendment on Equal Protection grounds.  The District Court granted Michigan summary 
judgment but a panel for the Sixth Circuit reversed holding that the Amendment violated the 
Equal Protection Clause.   
 The respondents relied on Washington v. Seattle Sch. Dist. No. 1, 458 U.S. 457 (1982), in 
support of their argument that the Amendment was unconstitutional.  The Court distinguished 
Seattle, finding that unlike in Seattle, this initiative did not pose a serious risk or have the 
purpose of causing any specific injury on the basis of race.  The Court explained that the 
Michigan Amendment, and similar ones in other states, are merely part of the social discourse 
regarding race based admissions and hiring practices.  Concluding that voters are entitled to a 
democratic right to bypass legislators they feel are not adequately advancing their interests, 
voters may prohibit race based practices via statewide initiative.  In her dissent, Justice 
Sotomayor, joined by Justice Ginsberg, disagreed that Seattle was not precedent because the 
Amendment had a clear racial focus.  She argued that the Fourteenth Amendment does not 
permit the majority to use government processes to subtly burden minority groups, and argued 
that the plurality’s opinion effectively abandoned the “political process doctrine.”  This case did 
not decide the constitutionality of affirmative action, but rather whether and how states may 
choose to prohibit affirmative action programs.  In the future, more states may prohibit 
affirmative action programs by voter initiatives. 
 



- 8 -

Selected Recent SCOTUS Opinions
(Cont'ʹd from Page 7)

THE NATIONAL BAR ASSOCIATION'S APPELLATE SECTION NEWSLETTER

!

Sixth Amendment   
 

Hinton v. Alabama, 134 S.Ct. 1081 (2014) – Per Curium.  Petitioner was tried for two 
murders which occurred during the course of separate restaurant robberies.  In both of the 
robberies/murders, the perpetrator used a .38 revolver to kill the victims.  A third robbery also  
occurred, for which Petitioner was not charged, which also used a .38 revolver.  When Petitioner 
was arrested, the police recovered a .38 revolver and six bullets, however found no other 
evidence with which to connect him to the two murders.  The State’s case rested entirely on 
convincing the jury that Petitioner committed the third robbery with the .38 recovered from his 
home and therefore, also committed the two murders using the same gun.  In order to rebut the 
State’s theory, Petitioner’s counsel filed a motion to hire an expert witness.  The trial court 
granted the motion, awarded Petitioner funds and permitted him to request additional funding for 
an expert if needed.  Under the mistaken belief that the court had awarded the maximum amount 
it could under law, counsel did not request any additional funding.  In actuality, the law 
permitted him to request additional money for an expert witness.  The only expert he could hire 
on the limited funds was not sufficiently knowledgeable on the matter at issue and, as a result, 
was badly discredited by the State during trial.  Petitioner was convicted and sentenced to death.   
 Petitioner filed a post-conviction petition, asserting ineffective assistance of counsel 
because his counsel failed to seek additional funds to hire another or additional expert witnesses.  
The Alabama courts denied his petition and before the Supreme Court, Petitioner argued that the 
state courts had improperly applied the Strickland v. Washington standard for ineffective 
assistance of counsel.  The Strickland standard provides that when counsel fails to act objectively 
reasonably and there is a reasonable chance that counsel’s actions impacted the outcome of the 
trial, then a defendant’s Sixth Amendment right to counsel has been violated.  The Court 
concluded that the procurement of a qualified expert witness was crucial to the Petitioner’s 
defense and counsel’s ignorance of the law on the point regarding funding for expert witnesses 
could have been resolved by some effort to research the matter.  However, the Court could not 
decide to what effect the expert had on the jury.  It remanded the case for the lower courts to 
determine whether he was prejudiced and thereby warranting a new trial.        
 

RECOMMENDED READING FOR APPELLATE LAWYERS

1. Guberman, Ross, Point Made: How to Write Like the Nation's Top Advocate
2. Armstrong , Stephen V. and Timothy P. Terrell, Thinking Like a Writer
3. Coffin, Frank M. and Ruggero, J. Aldisert, Winning on Appeal
4. Re, Edward D., Brief Writing and Oral Argument
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Athena T. Taite is the Chair-Elect of the Appellate Law 
Section of the National Bar Association.  She is a graduate of 
The Latin School of Chicago, a rigorous college-preparatory 
school and one of the oldest independent schools in Chicago, 
Illinois.  At Latin, Athena developed a passion for politics and 
legal process.  She pursued that passion in the judicial program of 
YMCA Youth and Government, where she represented parties in 
mock criminal trials and appellate arguments. 
 
Athena received a bachelor’s degree in Political Science from 
Washington University in St. Louis, Missouri.  During her junior 
year at WU, Athena was a student at The Washington Center, an 
organization that fosters academic and professional achievement, 
leadership and civic engagement in young persons.  While at The 
Washington Center, Athena was an intern at the Office of the 

Corporation Counsel of the District of Columbia.  She wrote a research paper on African-
Americans and the judicial system, based on her experience as an intern in the juvenile justice 
system in D.C. 
 
Committed to a career in politics and law, Athena received a law degree from Northwestern 
University in Chicago.  After graduating from law school, Athena studied politics through 
Sangamon State University, now known as the University of Illinois at Springfield.  She also 
advised members of the Judiciary Criminal Committee of the Illinois House of Representatives. 
 
In 1993, Athena accepted the position of Assistant Counsel in the legal department of the Illinois 
State Bar Association.  In addition to her corporate counsel responsibilities, Athena advised 
lawyers in resolving their professional ethical dilemmas.  She also advanced the interests of the 
ISBA Young Lawyers Division, Juvenile Justice Section, Corporate Law Departments Section, 
Committee on Corrections and Sentencing, and the Committee on Legal Education, Admission 
and Competence, among other sections and committees.  She also assisted the ISBA General 
Counsel with amicus curiae briefs on issues important to the practice of law. 
 
In 1999, Athena became a bar counsel with the Attorney Registration and Disciplinary 
Commission of the Supreme Court of Illinois.  She has investigated reports of attorney 
misconduct and prosecuted cases before the Commission’s Hearing Board.  As a bar counsel, 
Athena has continued to assist attorneys in resolving ethical dilemmas, by answering telephone 
inquiries and teaching in continuing legal education seminars.  Since 2011, Athena has been an 
appellate counsel at the Commission.  In her current position, Athena represents the 
Commission’s Administrator in appeals to the Commission’s Review Board and the Supreme 
Court of Illinois.  
 
Athena has been honored to hold appointed and elected positions with the National Bar 
Association and the Illinois State Bar Association.  She was the Deputy Regional Director of 
NBA Region VII and has held other positions in the region.  Athena has been a member of the 
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NBA Ethics and Professional Responsibility Committee.  This year, she is honored to serve as 
the Chair-Elect of the Appellate Law Section.  She is also the Vice-Chair of the ISBA 
Committee on Racial and Ethnic Minorities and the Law and a member of ISBA’s Diversity 
Leadership Council and the Committee on Government Lawyers.  She recently served as the 
Chair of the ISBA Committee on Bar Services and Activities, where she led the committee in 
presenting a leadership conference for bar leaders in Illinois. 
 
Athena is a lifelong resident of Illinois.  She is married and has one daughter who will be 
entering first grade. 
 

Please Join Us for Our Next Appellate Section Meeting
at the

National Bar Association's 89th Annual Convention & Exhibits

Monday, July 28, 2014
1:45pm - 3:00pm

Atlanta Marriot Marquis, Rm. A701
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N A T I O N A L  B A R  A S S O C I A T I O N

REGISTRATION FORM 
JULY 26 - AUGUST 1, 2014

89TH ANNUAL CONVENTION & EXHIBITS
MARRIOTT MARQUIS  z  265 PEACHTREE CENTER AVE.  z  ATLANTA, GA

CONTACT INFORMATION Please Print Legibly

______________        _____________________    ______________________________
Mr./Mrs./Ms./Hon.       First Name                                      Last Name 

_____________________________________          _________________________________
Preferred Badge Name                        Membership Number 

_________________________________________________________________________
Address

_______________________________________      ________             ______________
City                          State                       Zip

(______)  _______  —  _____________            (______)  _______  —  ______________ 
Phone Number                   Fax Number

_____________________________________________________________________      
Email
_____________________________________________________________________      
National Bar Assocaition Chapter Affiliate (Specify if any)

��Member of Judicial Council   � NBA Lifetime Member 
��Please check here if you require special services. 
 (Attach written description of requirements).   
��Please check�LI�WKLV�LV�\RXU�ˉUVW�1DWLRQDO�%DU�$VVRFLDWLRQ�&RQYHQWLRQ��
� Please check here if you have/will make a hotel reservation at the convention Marriott.

CLE CREDIT Please Print Legibly

___________________________________             ___________________________________
Bar Number/State                     Bar Number/State

___________________________________             ___________________________________
Bar Number/State                     Bar Number/State  

REGISTRATION FEES*
MEMBER   ON OR BEFORE ON OR BEFORE  ON SITE
CATEGORY  6|2|14  7|11|14
��Member+ $550  $625  $750
�Non-Member $775  $850  $975
�Judicial Council++ $475  $550  $675
�*RYȠW�1RQ�3URˉW++ $475  $550  $675
�Auxiliary +++  $275  $325  $450
�Student  $150  $175  $200
�Guest  $350  $375  $450
�1 Day CLE Access**** $99  $99  $99

*Please do not mail or fax this registration form after July 11, 2014. All registration forms 
received after July 11, 2014 will be processed at the on-site rate.    

+ All dues expiring through July/August 2014, must be renewed for the 2014-2015 
membership year in order to register at the Convention rate.
++ This is the only National Bar Assocaition registration fee Judicial Council members are 
required to pay; however, National Bar Association dues and Judicial Council dues must be 
current for the 2014-2015 membership year.
+++ A non-lawyer who is interested in law and supports the objectives of the National Bar 
Association. This category includes: Diversity Director, Law Firm Administrator, Law Librarian, 
Legal Recruiter and Paralegal.
++++ Does not include any paid events or forums requiring seperate registration. 

MEMBERSHIP DUES* Check One>>>   � NEW MEMBER      � RENEWAL
��Associate (Lawyer not yet admitted to a Bar)   $100
��Admitted to Practice less than (5) years    $125
��Admitted to Practice more than (5) years    $250
��Admitted to Practice more than (5) years    $300
    (Sustaining Status - Gold Card)

��Admitted to Practice more than (5) years    $350
    (Sustaining Status - Platinum)

��Regular Life Member     $5,000
��Subscribing Life Member (3 annual payments of $2,000)  $6,000
��Judicial Council Division Regular Dues    $100
��Judicial Council Division New Member Dues   $75
��Judicial Council Division Retired Member Dues   $50
��National Bar Institute Annual Dues    $50
��Auxiliary+++      $100

*The membership year for NEW members is twelve months from the date joined. Dues amount 
is based on the year of the original admission to the bar.
 
+++ A non-lawyer who is interested in law and supports the objectives of the National Bar 
Association. This category includes: Diversity Director, Law Firm Administrator, Law Librarian, 
Legal Recruiter and Paralegal.   

3 EASY WAYS TO REGISTER
There are three (3) easy ways to register for the 89th Annual Convention & Exhibits:

___________________________________________________________________________      

THE FULL CONVENTION REGISTRATION PACKAGE INCLUDES:
(1) President’s Reception Ticket (1) Convention Bag/Souvenir Bag
(1) Welcome Reception Ticket
(1) Awards Banquet Ticket
(1) Concert Ticket
Access to Continuing Legal Education (CLE) Seminars
___________________________________________________________________________      

__________________________________      

HOTEL INFORMATION*  
ATLANTA MARRIOTT MARQUIS  
265 PEACHTREE CENTER AVE.   
ATLANTA, GA
Phone: (404) 521-0000
*Request National Bar Assoc. Rates

ONLINE
Visit www.nationalbar.org to register and click on “Join Now”. 

FAX
Send this completed registration form with credit card information to 
(202) 289-6170.

MAIL
Mail this completed registration form with payment to:
National Bar Association (Attn: Member Services)
1225 11th St. NW
Washington, DC 20001

Method of Payment   Circle one of the following:    Cash  |  Check  |  Master Card  |  American Express  |   Visa   |  Discover  |  Purchase Order Number: _________________

Credit Card No. _____________________________________   Exp. Date _______________      Total Amount Charged to Card: _____________________________ 

Print Name ____________________________________________   Authorized Signature _______________________________________   Date: __________

1

2

3

Office Use Only:  Date Received: _______________  Membership Status: ______________________    Staff Name: ____________________________

�(DFK�UHTXHVW�WR�ELOO�IRU�UHJLVWUDWLRQ�IHHV�PXVW�EH�DFFRPSDQLHG�E\�D�SXUFKDVH�RUGHU�RU�OHWWHU�RI�DXWKRUL]DWLRQ�IURP�DJHQF\�RU�ˉUP�WR�EH�ELOOHG�EH�SURFHVVHG�ZLWKRXW�SD\PHQW��5HJLVWUDWLRQ�IRUPV�
will not be processed without payment. National Bar Association dues are not deductible as a charitable contribution for federal tax purposes, but may be deductible as a business expense.

_____________________________________      

AIRLINE INFORMATION
AMERICAN AIRLINES
Online: www.aa.com 
Phone: (800) 433-7300
Use code: 4174EE____________________________________      
DELTA AIR LINES
Online: www.delta.com
Use code: NMJ32
Phone: (800) 328-1111
M-F; 7a.m.-7p.m., ticketing fee will apply.


